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Phoenix SPI was commissioned by Health Canada to conduct research to explore the 
knowledge, attitudes and behaviours of smokèrs in Quebec and Ontario with respect to 
discount cigarettes. This was exploratory research to better understand issues related to 
smoking discount cigarettes. The target audience was Quebec and Ontario smokers aged 
18-60 years who recently purchased (within the previous six months) one or more of the 
following types of discount cigarettes: 1) a discount brand produeed by major tobacco 
companies and sold in retail stores, 2) cigarettes manufactured, purchased or otherwise 
originating in a First Nations cornmunity, and 3) contraband cigarettes or cigarettes that 
may have been smuggled. 

substantial proportion (40%) reported purchasing cigarettes from a First Nations 
community. Few (5% or 46 respondents) said they purchased smuggled cigarettes during 
this period of time. Most respondents (64%) only buy discount cigarettes (i.e. do not buy 
premium brands), and one retail discount brand stood out among the brands purchased: 
Peter Jackson cigarettes (31 % smoked this brand vs. 12% or fewer who smoked other 
brands). For most surveyed smokers, buying discount cigarettes is a fairly recent habit - 
79% have been purchasing these kinds of cigarettes for five years or less. Ontarians were 
more Iikely to have been buying discount cigarettes for two years or less (66%), while 
Quebeckers were more likely to have been doing so for more than three years (54%) 

1 EXECUTlY.E S(JMMARY 

A rnixed-mode research program was undertaken, involving a set of focus groups and a 
telephone survey. In total, eight focus groups were held (two in each city) in Sherbrooke 
(French), Montreal (French and English), Toronto (English) and Peterborough (English) 
from February 27 to March l, 2007. The telephone survey was completed by 861 
respondents: 401 interviews in Ontario and 460 in Quebec. 8ased on a sample of this size, 
the survey results can be considered to be accurate to within +/: 3.34%,19 times out of20. 
The fieldwork for the survey took place March 14-27,2007. 

Whereas most survey participants (67%) purchased only one type of discount cigarette (i.e. 
retail or First Nations or smuggled cigarettes), nearly ail focus group participants had 
purchased two types in the six months preceding the research (usually discounted brands in 
retail stores and cigarettes from a First Nations community). A substantial number of 
participants also said they purchased or think they may have purchased contraband or 
smuggled cigarettes during this period. Participants in Toronto were most Iikely to say this, 
while participants in Montreal and Sherbrooke were least likely to. Many focus group 
participants said they began purchasing discount cigarettes around the lime the priee of 
premium brand cigarettes increased significantly in the early 1990s. 8eyond this, the 
length of time participants have been buying discount cigarettes varied from as reeently as 
the past six months to as long ago as 15-20 years. The focus group researcb was qualitative in nature not quantitative. As such, the 

results provide an indication of participants' views about the issues explored, but 
cannot be generalized to tbe full population of smokers in Ontario' and Quebec tbat 
purchase discount cigarettes. In addition, survey results are not generalizable to the 
general population, to Canadian smokers, or to smokers in Quebec and Ontario. 

Most survey respondents and most focus group participants do not think they smoke more 
as a result of buying discount cigarettes. Over three-quarters of surveyed smokers (79%) 
think they smoke the same amount they would smoke if they only smoked brand name 
cigarettes. Moreover, most of the rest (15%) think they smoke less primarily because of the 
harsher/stronger effect of discount cigarettes on the throat and because these cigarettes do 
not taste as good as regular ones. Only 5% think they smoke more as a result of smoking 
discount cigarettes. Focus group participants who think they smoke more because they buy 
discount cigarettes linked this primarilyto the fact that such cigarettes cost less. 

Overview 

Results from the survey and focus groups were very similar and tended to support one 
another in key areas. Subgroup differences among survey respondents, as weil as 
differences between survey respondents and focus group participants are idenlified where 
pertinent. Knowledge of Discount Cigarettes 

Most survey respondents think that discount cigarettes, regardless of the type, pose the 
same health threat as regular premium brands. That said, the size of the majority who 
believe this varies by type of discount cigarette. A large majority (85%) think that discount 
cigarettes purchased in a retail store pose the same health risk as regular-prieed cigarettes. 
Much smaller and almost identical majorities (58-59%) think the same about smuggled 
cigarettes and cigarettes sold on First Nations reserves. By contrast, one-quarter (25-27%) 
think smuggled and First Nations cigarettes might be morè dangerous than regular ones, 
compared to only 7% who said the same of retail discount brands. 

Profile of Discount Cigarette Smokers 

Surveyed smokers tended to be between 35 and 54 years of age (50%), and the majority 
were women (57%). Over half have a high school education or less, and they were most 
likely to be employed full lime (44%) with household incomes ofunder $60,000 (60%). In 
'addition, nearly everyone is a daily smoker (930/0), and two-thirds smoke more than 10 
cigarettes daily (27% smoke more than 20 cigarettes per day). The focus groups inc1uded a 
mix of participants by age and gender. While there was a mix by education, most had a 
high school education or less. As was the case in the survey, nearly ail of the participants 
in the focus groups identified themselves as daily smokers, and the large majority said they 
smoke 10 cigarettes a day or more. 

Discount Cigarettes - Purchasing & Smoking 8ehaviour 

The vast majority 'of survey respondents (91 %) had purchased discount cigarettes from a 
regular retail out let in the six months preeeding the research, while a smaller but still 

Results from the focus groups tended to be similar. The widespread assumption was that 
the health risks are basically the same for ail types of cigarettes. To the extent that there 
was uneertainty or disagreernent about this, it coneerned discount cigarettes sold in First 
Nations communities. Sorne think that First Nations cigarettes may be more harmful 
because their content is not regulated or tested so there is no way to know what they 
contain. Others think they may be more harmful because of their effect (i.e. sore throats, 
coughing). On the other hand, sorne participants think these cigarettes may be less 
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