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1. Introduction' 
POLLARA is pleased to present the following report and ad recall findings 
from the second-hand srnoke workplace campaign. This wave of television 
advertising focused on, second-band smoke exposure in the Canadian 
workplace. 

Secondary objectives of the research included measuring Canadians' 
attitudes toward second-hand smoke in their workplace and in public areas 
such as bars, taverns and restaurants. Results are segmented by smokers 
and non-smokers. 
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