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EXECUTIVE
Introduction

SUMMARY

\
\,
\

To help further its mandate of encouraging Canadians to adopt healthy lifestyles and to
widely disseminate "public good" information, Health Canada developed the Quit4Life
Web site. The site was designed to distribute cessation information to young smokers
primarily of the ages 13 to 19.
\:
To ensure the Quit4Life Web site meets the information needs ofvisitors, particularly
young people, Health Canada commissioned the Phase 5 Consulting Group Inc. to assist
it with an evaluation of the Web site.
\
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The purpose of the research was to provide user-based feedback on the Quit4Life site.
The assessment covered aIl major aspects ofthe site including content, 'look and fee!',
navigational features, organization and interactive features.
The overall approach to the assignment consisted oftwo distinct stages:
•
•

four focus groups with teens between the ages 13 and 19; and
an online survey of 453 Web site visitors.

Key Findings
1.
•
•
•
•
•
•
•
•

Demographie profiling ofvisitors ofteens 13-19 to the site:
76% were English;
three-quarters were Canadian visitors primarily from Quebec, Ontario and the West;
58% were 16-19 year olds and 42% were 13-15 year olds;
66% were females;
more than half(58%) were from a city;
more than half (55%) smoked every day;
72% said they tried smoking; and
43% said they were planning on quitting.

2. Smokers coming onto the site are more likely to be older teens (16-19) (83%) than
younger teens (13-15) (58%). They are equally as likely to be male respondents as
females and to speak English as French.
3. The majority (72%) of the online survey respondents smoke. Ofthose who smoke,
almost two-thirds smoke frequently (every day/at least once a week).
4. Almost half(43%) of the online survey respondents are planning on quitting with
another 12% indicating they already quit. More older teens (almost half) are planning
to quit than younger teens (one-third). Focus groups revealed that the primary
reasons for quitting are for health reasons and cost. The majority of group

