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Health Canada's Tobacco Control Programme commissioned ViewStats Research Inc. to
undertake a study of visitors to its web site, Gosmokefree.ca. The site provides Canadians with
information about tobacco and smoking, and advice on how to quit. ViewStats Research is the
exclusive owner of the iDiary system, a unique technology that captures both Internet behaviour
data, and qualitative, attitudinal data (including demographics) from one and the same group of
selected respondents. The respondents are selected in a scientific manner such that they are
representative of the total population of visitors to the Gosmokefree site.
Methodology
The methodology for the study includes four surveys:
• A sereening survey (n = 774) to invite respondents and check for their eligibility
(Respondents are intercepted as they enter the Web site.)
• An initial follow-up survey (n = 267) to determine the reaction of users to the contents
and design of the site, and is applied directly after respondents have completed their visit
to the Gosmokefree site
• A traeking survey (n 121) to objectively measure their Internet behaviour at the Web
site, and any other Web sites they may visit during the eight-week measurement period
• A final follow-up survey (n = 86) at the conclusion of tracking to assess the
Gosmokefree site and its impact on smoking attitudes and behaviour
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Demographie Composition of Visitors
• 45% of ail visitors are smokers, with 37% saying they smoke everyday
• 66% of ail visitors are females. A majority of both smokers and nonsmokers are females.
• 50% are 35 years of age or older. Only 22% are below 25 years of age.
• 50% have university level education
• 58% are employed full-time, and 19% are full-time students
• 40% are from Ontario, 21 % from Québec, 11 % from the Atlantic provinces, and 28% from
the rest of Canada
Frequeney of Visiting
Nonsmokers visit more frequently and spend a lot more time at Gosmokefree than smokers do.
ln total
• 64% of ail visitors said it was their first visit to the site in the past 30 days
• 35% indicated they visited at least once a month.
A significant number of "first-time in the past month" visitors had previously visited the site.
Among smokers, the percentage of first-time visitors was 75% vs. 56% for nonsmokers.
Tracking results show that 46% of respondents visited the site an average of 3 times during the 8week tracking period.
• Nonsmokers on average visit twice as often as smokers (4 vs. 2 visits per visitor).
• Aiso they spent a lot more time at the site then nonsmokers (25 vs. 8 minutes per visitor).
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Purpose for Visiting
Smokers and nonsmokers have very different reasons for visiting the site.
• For smokers, the primary purpose is to find out how to stop smoking -- 51% vs. 7% for
nonsmokers.
• For nonsmokers, the primary reasons are to get research data and/or to find out about
trends, to learn about the health effects of smoking, and a general interest about tobacco
and smoking.
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