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Major Findings
Background
In January 2002, Degelman Research was commissioned by Doug Fast and Associates
Ltd., on behalf of Health Canada and Saskatchewan Health, to conduct focus groups to
explore public attitudes toward the Saskatchewan Tobacco Control Act which took effect
on March 11, 2002. Four focus groups were conducted between March 18 on 19, and
stratified as follows: Regina General Public, Regina Youth, Weyburn General Public,
and Weyburn Youth. Following are the major frndings.
Attitudes Toward Tobacco Companies
Many participants offered negative comments about tobacco companies, which centered
around the following arguments:
• Tobacco companies are willing to say or do anything to make money. This argument
was more frequent among participants in the two General Public groups.
• Tobacco is addictive, and can control people's lives. This argument was more
frequent among participants in the two Youth groups.
• Tobacco products are killing people, and otherwise damaging their health.
It is worth noting that sizable numbers assessed their views on tobacco companies as

"neutral", This was more true of participants in the Youth groups and those identifying
themselves as smokers in general. These people presented at least one of the following
arguments:
• Like any other business, tobacco companies are meeting market demand, and trying
to make a living.
• People have a choice as to whether or not to smoke.
• If tobacco companies are being condemned because of the health risks associated
with their product, then companies marketing products such as alcohol and pesticides
should be similarly condemned. This type of argument was made less frequently.
A few people in each group, more so in the two General Public groups, -indicated that
their views on tobacco companies had worsened in the past couple of years or so. The
most common reasons for this follow.
• More research has been done (and communicated to the public) about the dangers of
smoking, both to the smokers and to those around them.
• They had found it difficult to quit smoking, or were still attempting to do so.
• They had learned more about the dangers of smoking in school.
The overwhelming view in aIl four groups was that tobacco companies are not committed
to preventing tobacco sales to minors. Most arguments (presented by the General Public
and Youth participants alike) were centered around the idea that tobacco companies view
youth as a huge investment or a major market. Sorne went on to argue that, as such, it
would make little sense for tobacco companies to discourage minors from smoking.
Moreover, there was overwhelming agreement that, by positioning tobacco as an adultonly product, this may lead youth to desire tobacco all the more.
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