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1.0

Introduction and Summary

Environics Research Group Lirnited was commissioned by Health Canada to conduct a
national survey of the Canadian public, aged 18 years and older, on issues related to the size
and recognition of health warning labels on tobacco packaging. The main purpose of the
survey was to valida te aspects of a survey conducted by Environics in August 1999 on this
topic, using two new health warning messages that Health Canada has chosen which differ
slightly from those tested in 1999.
The new survey was conducted in-home between March 24 and April 14, 2000. It is based
on a national sample of 528 adult Canadians. A sample of this size has a margin of error of
plus or minus 4.3 percentage points, 19 cimes in 20.
The 1999 survey was based on a national sample of 2,018 adult Canadians, and was
conducted in-home between July 2 and August 2, 1999. A sample of this size has a margin
of error of plus or minus 2.2 percentage points, 19 cimes in 20.
This report summarizes the key fmdings of the new survey and compares them to the
findings from 1999.
Appended to the report are the description of the survey methods, top-line findings of the
2000 and 1999 surveys, English and French questionnaires, and show cards (pictures of
packages) presented to respondents. The pictures shown to respondents were shown in
colour, and are copied in the report in black and white. The statistical tables are presented
under separate coyer.
Among the key fmdings and conclusions of the 2000 survey are:

•

The 2000 survey results strongly confirm and support the findings of the 1999 survey
with regard to the recall and impact of the new health warning messages that were
presented to respondents.

•

A very large majority of Canadians (82%) in the 2000 survey think that tobacco use is a
major health problem in Canada.

•

Overall, two-thirds of Canadians (67%) in the 2000 survey say they look at or read health
warning messages on tobacco products.

•

An overwhelming majority of 90 percent of Canadians in the 2000 survey say they have
seen health warning messages on cigarette packages themselves.

•

A very large majority of Canadians (88%) in the 2000 survey support placing health
warning messages on tobacco products.

•

Colour is the most prominent way that cigarette brands differ visually.
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